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SEVEN HABITS FOR
MARKET GROWTH
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SUPERIORITY DRIVES 
MARKET GROWTH

Superior
Products

Superior
Packaging

Superior Consumer
& Customer

Value Equation

Superior Brand
Communication

Superior Retail
Execution





100%
OF POPULATION GROWTH

IN PAST 10 YEARS



+$5 TRILLION

BUYING POWER 



>50%
OF SALES
GROWTH

#1 or #2
MARKET SHARE

POSITIONS

GAP



GAP

$500MM SALES 
OPPORTUNITY



BREAKOLD
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BUILD NEW 
HABITS



CHANGE
MINDSET

1





“GENERAL” 
MARKET



“GENER ”ICAL

MARKETING



MULTICULTURAL
MARKETING

MAINSTREAM
MARKETING

IS



INCLUSIVE
RESEARCH
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REP BASE
SKEWS CAUCASIAN



“LATHER-RINSE-
REPEAT”



“WASH DAY”





TRULY
REPRESENTATIVE 

RESEARCH
IS

INCLUSIVE
RESEARCH



DIVERSE
MEDIA REACH
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MEDIA REACH

Black
Audience

National Average
63%

90%



REACH



80-90%
REACH

52 WEEKS
A YEAR



REPRESENTATION
IN ADS
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REPRESENTATION
PROPORTIONATE TO

% OF POPULATION 
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RELEVANCE
IN ADS



STEREOTYPES OBJECTIFICATION DIMINISHING

ACCURATE PORTRAYAL











VIDEOS
Men Have Skin Too

Taking Stock
Running on Empty

Brunch



REPRESENTATION
WITH

RELEVANCE
MATTERS

REPRESENTATION
WITH

RELEVANCE
MATTERS



RESONANCE
IN MEDIA

PROGRAMMING
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PARTNERSHIPS





PROGRAMMING

~1% OF ALL MEDIA AD UNITS

1% 3% 1%





VIDEO

Widen the Screen: 120













TECHNOLOGY



MEASUREMENTPROGRAMMATICDSP

TECHNOLOGY

PROGRAMMING

DATA



RESONANT 
PROGRAMMING

TECHNOLOGYPROGRAMMINGPARTNERSHIPS



ACCELERATE 
INVESTMENT IN
BLACK-OWNED 

& OPERATED 
MEDIA
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# 1
MEDIA SPENDER



# 1
MEDIA SPENDER



# 1
MEDIA SPENDER



# 1
MEDIA SPENDER

MARKET GROWTH



SEVEN HABITS FOR
MARKET GROWTH

Thank You
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Thank You


