
 

 
  
  

November 12, 2012 
  
  
Dear NABOB Members and Friends, 
 

NABOB GENERATES $1.2 MILLION AD BUY 

 
 Recently, a radio advertising order totaling approximately $1.2 million for 
November and December 2012 was placed by a consortium of mortgage companies, and 
NABOB member stations received most of it. NABOB, in cooperation with key members 
of the Congressional Black Caucus, was behind the effort to get these advertising dollars 
on NABOB stations.   
  
 In my capacity as Executive Director of NABOB, I was invited to represent the 
organization at a working session called Gathering Requirements for an Expanded IFR 
Media/Outreach Plan, convened by the Office of the Comptroller of Currency (OCC) 
back on August 15th.  The Independent Financial Review (IFR) is a program being 
conducted by the OCC and the nation’s largest mortgage companies to inform former 
home owners that the foreclosures on their homes may have been conducted improperly 
and that they may be entitled to compensation.  The OCC and the mortgage companies 
asked NABOB how radio advertising could help them communicate their message about 
the Independent Foreclosure Review to African Americans across the country, because 
African Americans were disproportionately affected by foreclosure.  I asked Spotset 
Radio Networks to join me in the presentation, because they are a business development 
arm of NABOB.  The audience, in addition to government officials, included senior 
marketing executives from the mortgage companies, including Wells Fargo, CitiBank, JP 
Morgan Chase and Bank of America.        
 
 Our presentation was very well-received by the substantial audience present, with 
particular interest in the NABOB oriented diverse radio network developed by Spotset to 
effectively reach the African American audience.  Each consortium member bank was 
assigned a specific task necessary for execution of their marketing plan, and 
NABOB/Spotset was directed to work with Bank of America on the media planning and 
media execution across 65 markets.  Spotset worked closely with Starcom/Tapestry for 
over a month, and they developed an IFR avail request which went out.   
  



 The net result is $1.2 million dollars for NABOB radio members and the urban 
radio community as the 2012 year comes to a close.  This IFR business resulted solely 
from the efforts of NABOB and Spotset Radio Networks. 
 
 As we have been advising you, NABOB is committed to continuing this push for 
more ad dollars for NABOB members.  NABOB will use its unique relationships with 
key persons in the Federal government and the advertising community to identify 
advertising dollars for NABOB members.   
  

NABOB GENERATES $168,000 AD BUY FROM SEIU 

 

 NABOB generated $168,000 in ad buys from the Service Employees International 
Union during the final days of the Presidential campaign.  In another successful endeavor 
for NABOB’s push for more ad dollars for its members, NABOB, Kizart Media Partners, 
Spotset, NNPA and MMTC were able to educate the SEIU of the value of placing 
advertising dollars with Black owned media to get out the vote. 

 

#IN THE BLACK CAMPAIGN CONTINUES TO PRESS FOR MORE AD 

DOLLARS 

 

 In June, NABOB joined with BET Networks and a large consortium of other 
companies to create a history making black media and marketing consortium. The 
consortium launched a revolutionary #INTHEBLACK campaign to encourage increased 
investments in the African American consumer marketplace while helping companies 
reach the African American audience more effectively.  The consortium is continuing its 
efforts with activities focused at specific advertisers.  NABOB is actively involved in 
these ongoing efforts.  
 

ARBITRON AND THE PPM COALITION CONTINUE QUARTERLY 

MEETINGS; NABOB JOINS MRC 

 
 Pursuant to the agreement between the PPM Coalition and Arbitron, Arbitron 
agreed to make several improvements to the PPM service, including the use of address-
based sampling and in-person recruitment for a portion of the PPM panel in high density 
Black and high density Hispanic areas.  Since entering into that historic agreement, 
Arbitron, the Media Ratings Council and the PPM Coalition have continued to hold 
quarterly meetings at which Arbitron has provided in-depth reports on the progress it is 
making to fully implement the improvements to the PPM methodology.  Recently, 
NABOB joined the MRC to obtain a complete understanding of the accreditation process 
and to involve itself in future accreditation decisions. 
  

CONTACT 
  
            NABOB is here to serve you.   If there is an issue you want to discuss in the 
newsletter, or if you have information about your station and its service to your 



community that you want to share with other members, please contact me at (202) 463-
8970 or at jwinston@nabob.org.  
  

                                                  Jim Winston 
  
James L. Winston 
Executive Director and General Counsel 
National Association of Black Owned  
   Broadcasters, Inc. 
1201 Connecticut Avenue, N.W. 
Suite 200 
Washington DC 20036  
PHONE: (202) 463-8970 
FAX: (202) 429-0657 
EMAIL: jwinston@nabob.org 
NABOB: www.nabob.org 
 


